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ghién ciru nay duwoc tién hanh dwa trén két qua khao sat 458 doanh nghiép ¢ Viét Nam, trong dé cé
161 doanh nghiép hoat dong trong linh vuc cong nghiép, 124 doanh nghlep hoat d‘ong trong linh vuc
nong nghiép, va 173 doanh nghiép hoat dong trong linh vyc dich vu. Ket qua wée heong mé hinh cdu tric

tuyén tinh (SEM) cho thdy, thanh phan “Vén con ngiwoi’

"va “Von té chire” chiém wu thé cao hon so véi

“Vén xa héi” tac dén hoat dong doi moi sang tao cua doanh nghiép va cung co tdc dong thudn chiéu. Hoat
dong doi moi sang tao co tac dong tich cuc t0i két qua hoat dong cua doanh nghiép, trong do tac dong manh

nhdt va cé tinh chdt quyét dinh la “déi méi sang tao quy trinh’
ba la “do6i moi sang tao marketing” va thap nhat la “doi moi sang tao san pham”.

', tiép do la “doi moi sang tao t6 churc”, thir

’

Tir khéa: D6i méi sang tao, von tri thirc, doi méi sang tao san pham, doi méi sang tao quy trinh, doi

moi sang tao to chire, doi moi sang tao marketing.

JEL Classifications: L25, M10, M19, 032, O34.

1. Gié6i thiéu

Trong bdi canh canh tranh toan ciu, khi ma
nguén von hiru hinh 1 hiru han, ph?m von vo hinh
dic biét 1a vén tri thire con rat nhiéu tiém nang khai
thac, doi hoi chung ta can co nhiing nghién ctu
chuyén séu hon vé vén tri thire, qua d6 gitip doanh
nghiép (DN) tang cudng nang luc canh tranh thong
qua ting cuong tai san vo hinh, diéu ma khong thé
bét chudc dé dang boi dbi thi canh tranh. Chinh vi
vay, tri thitc dugc xem nhu 1a chia khoéa cho tang

khea hoc

truéng kinh t& va phat trién bén vitng. Vao nhiing
thap nién 1990, cac DN nhén ra rang tri thirc ngay
cang tré thanh mot ngudn luc chién lugc quan trong
nhét va 1a mot nguén luc kinh té chinh va chiém uu
thé (Gavious & Russ, 2009; Ramezan, 2011). Vén
tri thirc duoc biét dén voi vai tro dic biét quan trong
trong mot xd@ hoi tri thoc (Bukh, Larsen, &
Mouritsen, 2001). Buéce dau tién cac DN can xem
xét khi mudn chuyén tir DN truyén thong sang DN
dya trén tri thirc 14 nhan thie duge tri thic cua to
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chitc con dugc biét dén nhu 13 vdn tri thic
(Montequln Fernandez, Cabal, & Gutierrez, 2006).
Cac t6 chire tham gia vao trong ky nguyén tri thirc
can hiéu ring ho nén st dung ba loai von (vén vat
chat (hitu hinh), vdn tai chinh va vén tri thirc) nham
dat duoc loi thé canh tranh so vé6i cac d6i tha cta ho
(Andriessen, 2004; Wall, 2005). Céc td chirc trong
moi loai hinh s& cn phai tré nén tét hon trong ca
viéc sang tao von tri thirc méi va sir dung nhiing gi
ho da cé (Bartholomew, 2008). Vén tri thire hoat
dong nhu mot thanh vién quan trong nhit nham
chimg minh sy khac biét gitra gia tri thi truong va
gi4 tri s6 sach cua nhidu DN (Beattie & Thomson,
2007; Bozbura, Beskese, & Kahraman, 2007; Wall,
Kirk, & Martin, 2004; Yang & Lin, 2009). Ngoai ra,
rat nhiéu cac nghién ctru khac da dé cap dén tac
dong cua von tri thirc dén két qua hoat dong cua
doanh nghiép; tic dong cua ddi mdi sang tao
(PMST) dén két qua hoat dong cua doanh nghiép;
hodc xem xét mdi quan hé tac dong cia ca ba ndi
dung nay nhung & cac thanh phan khac nhau cua
DPMST, dién hinh nhu cac nghién ctru caa Cabello-
Medina va cong su (2011); Hussinki (2015); Bontis
va cong su (2018); Beltramino va cong su (2020);
Duodu va Rowlinson (2021); Barbieri va cong su
(2021)... Cac nghién ctru nay dwa dén nhiing két
luan khac nhau vé tic dong cia ting thanh phan cia
vbn tri thirc dén DMST, ting thanh phan khac nhau
ciia DPMST dén ket qua hoat dong cua doanh nghiép.
Vavi thé, viec tlep tuc nghién ctiru v& mdi quan hé
ctia von tri thire dén DPMST va két qua hoat dong cta
doanh nghiép nhung xem xét mot cach tong thé cac
thanh phan cua vén tri thirc va DMST s& cho thiy
bue tranh dy da hon Vé mdi quan hé nay.

Trong nhiing ndm gin day, ¢ Viét Nam da co
nhiéu nghién ctru v& quan tri tri thice, dbi moi sang
tao trong DN. Tuy nhién, cac nghién cuu vé quan tri
tri thiec va DPMST tai Viét Nam hién nay méi chi
dung lai & muc giai thich cac khai niém. Cac nghién
ctru chua tién hanh luwong hoa dugce mbi quan h¢ tac
dong cua ting thanh phan vén tri thirc dén timg
thanh phan cta d6i méi sang tao va ting thanh phan
ciia doi méi sang tao dén két qua hoat dong cua
doanh nghiép, do d6, cac nha quan ly doanh nghiép,
cac nha hoach dinh chinh sach chwa c6 minh chimg
ca vé 1y luan va thuc tién vé vai trd ciia quan tri von
tri thie ddi voi hoat dong ddi méi sang tao trong
doanh nghiép va hoat dong ddi méi sang tao cd ¥
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nghia nhu thé nao den két qua hoat dong cua t6
chuc. Do do, viéc tlen hanh nghién ctru van dé nay
ctia nhom tac gia 1a can thiét va c6 ¥ nghia ca vé Iy
luan va thuc tién.

2. M6 hinh va phwong phap nghién ctru

Vén tri thirc

Vén tri thirc 13 tAt ca cac ngudn lyc vo hinh ma
td chirc dang ndm giti va nho do tao duoc loi thé
canh tranh va béang cach két hop cac ngudn luc hiru
hinh, t& chtrc tao ra loi nhudn trong tuong lai. Vén
tri thirc duge hiéu 1a cac k¥ ning, kién thirc, thong
tin, kinh nghiém, kha nang giai quyét van dé va tri
tué tong hop cua ca t6 chirc. Vén tri thire bao gbm 3
thanh phan 1a (1) vbn con nguoi; (2) vbn td chuc va
(3) vén xa hoi. Trong d6, von con ngudi 1a kién
thirc, k§ nang, kha nang thich nghi va img dung cua
mdi ngudi. Von td chire bao gdm kién thire dugce thé
ché hoa, hé thdng kinh nghiém bén trong td chirc va
duge sur dung thong qua co s6 dir lidu, bang sang
ché, huong dan sir dung, cdu tric, hé thong va quy
trinh; Vén x4 hoi bao gom nhiing kién thie duge
thAm nhuén, sin sang st dung va dugc thong qua
boi sy twong tac gitra cac ca nhan va hé théng mang
lu6i (Subramaniamand & Youndt, 2005; Youndt,
Subramaniam, & Snell, 2004).

Hoat dong doi mai sdng tao

C6 hai cach tiép can nghién ciru vé DPMST do6 14,
(1) coi PMST nhu mét qua trinh va quan diém con
lai (2) coi DPMST nhu mot két qua (Crossan &
Apaydin, 2010). PMST nhu 12 mét qua trinh lién
quan dén cau hoi “nhu thé nao”, trong khi DMST
nhu mot két qua lién quan dén khia canh “cai gi”.
PMST nhu mdt qua trinh xem xét noi dién ra qua
trinh d6i méi, cac dong luc bén trong va bén ngoai
cho sy PMST (vi dy: su san ¢o ctia cac nguf")n luc va
kién thirc, co hoi thi truong, tuan thu mat ti€u chuén
moéi) va ngudn lyc cho sy PMST (bén trong va bén
ngoai) 1a gi. Trong khi d6, PMST nhu 14 két qua tap
trung vao cic loai DPMST (san phim, qua trinh, t&
chuc va marketing), mic d0 PMST (tang cuong
hodc nang cao) va nguoi gidi thi€u (cong ty, thi
truong, nganh cong nghiép) st dung dé danh gia
muc d6 mdi la. Mac du BMST nhu modt qua trinh
dién ra truéc DMST nhu mot két qua, nhung cho
dén nay khia canh nay van nhan dugc it sy quan tim
hon cac van d& khac (Crossan & Apaydin, 2010).
Nham Phong Tuan (2016) khing dinh, néi dén
DMST 1a néi dén cac hoat dong PMST (san phim,
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quy trinh, marketing, to chuc) va két qua cua cac
hoat dong d6i méi d6 trong t6 chirc (Nham Phong
Tuén, 2016).
Két qud hoat dong cua doanh nghiép

4 Két qua hoat dong ctia doanh nghiép 1a viéc bién
doi dau vao thanh dau ra nhdm dat t6i muc tiéu da
dinh. Két qua hoat dong cua doanh nghiép lién quan
dén mdi quan hé giita tinh hiéu qua vé chi phi véi
dau ra va gitia dau ra véi nhitng muc ti€u dat duoc.
Két qua hoat dong ctia doanh nghiép c6 thé do luong
bang nhiéu chi s6 da dugc cac nghién ctru trude de
cap (Chalos & Chen, 2002). Cu thé, theo Maani,
Putterill va Sluti (1994) thi két qua hoat dong cua
doanh nghiép dugc danh gia qua Thi phan, Loi
nhuén/doanh thu, lgi nhuén/tai san (Maani, Putterill,
& Sluti, 1994), dong quan diém d6, Huang, Tung -
Chun (1997) cling str dung Lgi nhuén va doanh thu
dé danh gia két qua hoat dong ciia doanh nghiép
(Huang, 1997). Con theo Podsakoff va cong su
(1996) thi két qua hoat dong cua doanh nghiép duoc
danh gia qua sy thay doi cta chat luong san pham
(Podsakoff, MacKenzie, & Bommer, 1996).

Anh huong két hop cua mot hodc cac thanh phan
ctia von tri thirc (von con nguoi, vbn to chire, von xa
hoi) dén qua trinh PMST, két qua DPMST va két qua
hoat dong da dugc nghién ciru & pham vi to chirc ¢6
quy md khac nhau (doanh nghiép vira va nho, doanh
nghiép 16n), trong nganh (cong nghé cao, y té, luu
tra) va tai cac quoc gia (My, cac nudce Biac Au, Uc).
Mot loat cac nghién ciru da tép trung vao phéan tich
von tri thic cho PMST (Prajogo & Ahmed, 2006),
nghién ctru vén tri thirc tic dong dén két qua PMST
(Jassawalla & Sashittal, 1998; Subramaniamand &
Youndt, 2005), tac dong ctia von tri thirc dén két qua
hoat dong cua doanh nghiép (Hayton, 2005; Mol &
Birkinshaw, 2009; Tseng, Huo, & Chou, 2008).
Nhiéu nghién ctr da chi ra rang, vén tri thic c6 tac
dong tich cuc va mbi quan h¢ tich cuc véi DPMST va
két qua hoat dong cua DN (Bontis, Keow, &
Richardson, 2000; Cabello-Medina, Loépez-
Cabrales, & Valle-Cabrera, 2011). Nghién ciru cua
Wu va Sivalogathasan (2013) phat hién ra rang von
tri thire trong t6 chirc (von con ngudi, von xa hoi va
von t6 chic) co tac dong dén kha ning PMST,
chung ¢ quan hé véi két qua DPMST va két qua hoat
dong cta doanh nghiép (El-Telbani, 2013; X. Wu &
V. Sivalogathasan, 2013; Zerenler, Hasiloglu, &
Sezgin, 2008).

khoa hoc

Nhiéu nghién ctru da ching minh ton tai moi
quan hé tich cuc giita cac thanh phan von tri thirc
dén hoat dong DPMST cua doanh nghiép. Bén canh
d0, ciing c6 rat nhiéu nghién ciru da chimg minh mdi
quan hé giita DPMST co tac dong tich cuc dén két
qua hoat dong ctia doanh nghi¢p. Mot ) cac nghién
clru gan day di udc lugng mo hinh tong thé xem Xeét
moi quan hé tic dong cua tung thanh phan vén tri
thirc dén d6i méi sang tao va tac dong cia d6i méi
sang tao dén két qua hoat dong cua doanh nghiép
(Barbieri, Buonomo, Farnese, & Benevene, 2021;
Beltramino, Garcia-Perez-de-Lema, & Valdez-
Juarez, 2020; Duodu & Rowlinson, 2021; Xiaobo
WU & V. Sivalogathasan, 2013). Cac nghién ctru
nay coi ddi méi sang tao 1a mot bién phu thude vao
cac thanh phan cua vén tri thir, tiép d6 coi két qua
hoat dong 1a bién phu thudc vao d6i moi sang tao,
sau d6 u6e lugng mo hinh téng thé bang ‘phuong
trinh cu trac tuyen tinh (SEM) hodc klem dinh
thanh hai hodc nhiéu mé hinh hdi quy tuyén tinh
riéng ré.

Trén co so khung 1y thuyét duoc xay dung &
trén, nhom tac gia tién hanh khai quat mod hinh
nghién ctru tac dong cua von tri thue dén doi méi
sang tao va két qua hoat dong ctia cac doanh nghiép
Viét Nam nhu sau (hinh 1):

Cin clr vao md hinh nghién ciru va cac gia thuyét
da 1ap luan, chung t6i dé xuat 2 nhom gia thuyét 16n
gdm: (H1) Céc thanh phan ctia von tri thirc ¢6 tac
dong tich cyc dén timg thanh phan ctia d6i méi sang
tao cua doanh nghiép Viét Nam va (H2) Cac thanh
phan cia hoat dong d6i méi sang tao co tac dong
tich cuc dén két qua hoat dong cta doanh nghiép
Viét Nam.

Duya trén md hinh va gia thuyét nghién ciru, mot
phiéu khao sat danh cho doanh nghiép da duoc soan
v6i 37 ménh dé quan sat cho cac thanh phan cua von
tri thirc (14 ménh d¢), cac thanh phan PMST (19
ménh d&) va két qua hoat dong (4 ménh dé). Ching
t6i da tién hanh phat ra 600 phiéu tai 600 doanh
nghiép tai Viét Nam trong khoang thoi gian tir thang
10/2019 dén thang 12/2019 va thu vé 522 phiéu,
trong d6 chi c6 458 doanh nghiép cho két qua tra 1oi
day du thong tin va hop 1& con 66 phiéu khong hop
1& do dién thiéu thong tin. Nhu vy, kich thuéc miu
nay dam bao quy mé miu du 16n dé tién hanh
nghién ctru dinh lugng véi cac ky thuét phan tich
nhan t6 kham pha (EFA), phéan tich nhan t6 khang
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Vén con nguoi DMST san pham
DMST quy trinh -
Vén td chire K&t qua hoat dong
DMST marketing
Vén xa hoi DMST t6 chire

Nguoén: Tong hop ciia nhém nghién criu

Hinh 1: M6 hinh nghién cuu

dinh (CFA) va kiém dinh m6 hinh biang phuong
trinh ciu tric tuyén tinh (SEM) dé cho két qua
nghién ctru 14 dang tin cdy va c6 tinh dai dién cao.

3. Két qua nghién ciru

Vé thyc trang cac nhan t6 trong mé hinh, két qua
thdng ké mo ta cho thiy, nhan t6 vén con ngudi dat
mtrc 2.892 diém, nhan t6 von t6 chirc dat 2.835 diém
va nhan t6 von xa hoi dat 3.467 diém. Thuc trang
d6i méi sang tao trong cac doanh nghiép Viét Nam
hién nay & muc trung binh, hoat dong PMST san
pham/dich vu dat 3.631 diém, hoat dong PMST quy
trinh dat 3.553 diém, hoat dong PMST marketing
dat 3.512 diém; hoat dong DMST t6 chirc dat 3.07
diém; cudi cung, két qua hoat dong cua cac doanh
nghiép Viét Nam hién nay dat 3.524 diém.

Vé mbi quan hé giira cac nhan tb trong mo hinh,
chung t6i tién hanh kiém dinh mé hinh cau triic
tuyén tinh va dugc két qua, mo hinh co 607 bac tu
do (df=607). Két qua cho thdy mé hinh dat duoc do
tuong thich véi tp dit 1i€u nghién ctru: Chi-square=
1511.309 (p=0.000); cmin/df = 2.490; GFI = 0.849;
TLI = 0.919; CFI = 0.926; va RMSEA = 0.057.
Trong s chudn hoa cua cac bién quan sat déu 1on
hon 0.5 (nho nhét 1 0.589) va trong s6 chua chuin
hoa ctia cac bién déu ¢ ¥ nghia thong ké nén khing
dinh duogc gia tri hdi tu cua cac thang do. H¢ sb
tuong quan ciia cac khai niém déu nho hon mot don
vi nén cac khai niém dat dugc gia tri phan bi¢t. M6
hinh do luong phu hop véi tap dit liéu nghién cuu,
khong c6 twong quan giita cac sai so do luong nén
dat duoc tinh don nguyén. Céc két qua chinh ctia mé
hinh duoc thé hién trong bang duéi day:

Mb hinh 1: Tac dong cta vén tri thirc toi d6i méi
sang tao san phém/dich vu ctia doanh nghi€p Viét
Nam c6 két qua uée lwong ciia mo hinh cho gié tri

R2 = 0.061 dong nghia véi chi c6 6,1% sy thay doi
cia doi méi sang tao san phém/dich vu cua doanh
nghiép Viét Nam dugc giai thich bai von tri thirc.
Diéu nay ciing twong ddi d& hiéu khi trong ba thanh
phan cua von tri thirc chi ¢6 “Vén t6 chirc” tic dong
manh nhét t6i “ddi méi sang tao san phém/dich vu
cua doanh nghi€p Viét Nam” vdi hé s6 Beta chuan
hoa dat 0.194 va ¢ muc ¥y nghia thong ké 99%, con
thanh phan “Vén con ngudi” ¢6 hé sé Beta chuan
hoa dat 0.191 va & mirc ¥ nghia thong ké trén 90%,
con thanh phan “Vén xa hoi” thi chua du cin cir dé
két luan c6 tac dong dén “ddi mai sang tao san
pham/dich vu cta doanh nghiép Viét Nam”.

M6 hinh 2: Tac dong ciia von tri thie t6i ddi moi
sadng tao quy trinh cua doanh nghiép Viét Nam co
két qua wdc lugng ciia md hinh cho gia tri R2 =
0.304 dong nghia véi viée c6 30,4% sy thay doi cua
d6i moi sang tao quy trinh ciia doanh nghiép Viét
Nam duoc giai thich boi von tri thirc. Trong do, cac
thanh phan ctia “Vén tri thirc” tac dong dén “d6i
mdi sang tao quy trinh cua doanh nghi¢p Viét Nam”
déu c6 y nghia thong ké dat trén 99% va dugc xép
theo thir tw tir cao nhat 1a “Vén t6 chirc” véi hé sb
Beta chuén héa dat 0.361; tht hai 1a “Vén xa hoi”
v6i hé s6 Beta chudn héa dat 0.274; thir ba 1a “Vén
con ngudi” voi hé s6 Beta chudn hoa dat 0.161.

M& hinh 3: Tac dong cua vén tri thirc toi d6i méi
sadng tao marketing cua doanh nghiép Viét Nam co
két qua wdc lugng ciia md hinh cho gia tri R2 =
0.249 dong nghia vai viée c6 24,9% sy thay doi cua
d6i méi sang tao marketing ciia doanh nghiép Viét
Nam duoc gii thich bai von tri thirc. Trong do, chi
c¢6 hai thanh t6 1a “Vén con ngudi” va “Vén to
chirc” ¢6 tac dong t6i “ddi méi sang tao marketing
ctia doanh nghiép Viét Nam” véi mirc y nghia thong
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Bang 1: Két qud wéc heong chudn héa cdc tham sé trong mé hinh 1y thuyét

Moi quan hé giira | Uéc lwong chwa | Uéc lwong | Sailéch | Giatri | Giatri
cac khai niém chuén héa chuin héa | chuin ) 1))

R? ciia PMST sin phdm ciia doanh nghiép Vigt Nam = 0.061

PMSP  <--- VCN 0.089 0.091 0.049 1.819 0.069

PMSP  <--- VTC 0.212 0.194 0.058 3.638 oAk

PMSP  <--- VXH 0.060 0.054 0.050 1.202 0.229
R? ciia DMST quy trinh ciia doanh nghiép Viét Nam = 0.304

PMQT <--- VCN 0.133 0.161 0.037 3.598 oAk

PMQT <--- VTC 0.332 0.361 0.046 7.227 oAk

PMQT <--- VXH 0.257 0.274 0.039 6.587 oAk
R? ciia DMST marketing ciia doanh nghiép Viét Nam = 0.249

PMMar <--- VCN 0.424 0.461 0.051 2.237 0.025

PMMar <--- VTC 0.113 0.110 0.045 9.469 oAk

PMMar <--- VXH 0.032 0.031 0.044 743 0.458
R? ciia PMST t6 chire ciia doanh nghiép Viét Nam = 0.225

PMTC  <--- VCN 0.207 0.255 0.036 5.814 oAk

PDMTC  <--- VTC 0.219 0.242 0.042 5.200 oAk

PDMTC  <--- VXH 0.200 0.217 0.037 5.485 oAk
R? ciia két qud hoat dpng ciia doanh nghiép Viét Nam = 0.465

KQHD <--- DPMSP 0.049 0.053 0.038 1.304 0.192

KQHD <--- bMQT 0.597 0.544 0.052 11.503 oAk

KQHD <--- PMMar 0.107 0.109 0.042 2.552 0.011

KQHD <--- PMTC 0.252 0.226 0.045 5.596 oAk

Nguon: Két qua xir 1y 56 liéu trén Amos24
ké dat trén 95% va 99% con “Von xa hoi” thi chua
du can ctr dé két luan. Cu thé, thanh phﬁn “Vén con
ngudi” tac dong manh téi “d6i mai sang tao market-
ing cua doanh nghi¢p Viét Nam” véi hé sé Beta
chuén hoéa dat 0.461, con thanh phén “Vén td chirc”
¢ hé s Beta chuin hoa dat 0.11. .

M6 hinh 4: Tac dong ciia von tri thic t6i d6i mai
sang tao t6 chirc ciia doanh nghiép Viét Nam c6 két
qua udc lugng ciia md hinh cho gia tri R2 =0.225
ddng nghia voi vige ¢6 22,5% su thay d6i cua doi
méi sang tao t6 chirc cua doanh nghiép Viét Nam
duoc giai thich bai vén tri thirc. Trong do, cac thanh
phan clia “Vén tri thire” tac dong dén “d6i méi sang
tao to chirc cua doanh nghiép Viét Nam” déucoy
nghia thong ké dat trén 99% va duoc xép theo thir tu
tir cao nhat 1 “Vén con ngudi” voi hé s6 Beta chuin
héa dat 0.255; tha hai 1a “Vén t6 chic” véi hé sb
Beta chuén hoa dat 0.242; thtr ba 1a “vén xa hoi”
v6i hé sb Beta chudn hoa dat 0.217.

M6 hinh 5: Tac dong cua ddi méi sang tao dén
két qua hoat dong cua doanh nghiép Viét Nam cé
két qua wdc lugng ciia md hinh cho gia trj R2 =
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0.465, nghia 1a c6 46,5% su thay doi trong két qua
hoat dong ctiia doanh nghiép Viét Nam phu thude
vao ddi moi sang tao cua doanh nghip Viét Nam,
con lai 53,5% sé& do cac yéu t6 khac ngoai mo hinh
hoic sai s6 ngiu nhién gidi thich. Trong do, ca bbn
thanh phan cua “ddi méi sang tao” déu co tac dong
tich cuc dén “két qua hoat dong cia doanh nghiép
Viét Nam”. Tuy nhién, mirc d¢ tdc dong va muc y
nghia théng ké 1a khac nhau. Cu thé, tac dong manh
nhét 1a “d6i méi sang tao quy trinh” v6i hé sb Beta
chuan hoa dat 0.544 va 6 muc ¥ nghia thdng ké trén
99%; thir hai 1a “d6i méi sang tao to chic” véi hé
s6 Beta chudn hoa dat 0.226 va cling & muc y nghia
thong ké trén 99%; thir ba 1a f‘déi mdi sang tao mar-
keting” v6i hé sb Beta chuin hoa dat 0.109 va &
mirc ¥ nghia thong ké trén 95%. Cu01 cung la “ddi
moi sang tao san pham” v6i hé sé Beta chudn hoa
dat & murc kha thip 0.053 va v&i mirc y nghia théng
ké chi dat trén 80%, trong nhiéu nghién ctru nguoi
ta c6 thé két luan 1a khong c6 mdi quan hé tac dong
ctia cac nhan t6 khi muc y nghia théng ké dat dudi
90%, tuy nhién, nghién ctru nay xem xét mbi quan
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hé tac dong cua “d6i méi sang tao san phdm” dén
“két qua hoat dong cua doanh nghi€p” thi rd rang,
nhing cai tién vé san phdm s& c6 mdi lién hé véi két
qua hoat dong cua doanh nghiép. Vay nén, nghién
ctru sinh van chdp nhan gia thuyét nay ¢ muc ¥
nghia dat trén 80%.

4. Théo luin két qua

Két qua udc lugng md hinh cho thiy, da sb cac
thanh phan cua vén tri thire déu c6 tac dong thudn
chiéu t6i cac hoat dong ddi mai sang tao cua doanh
nghiép (chi c6 thanh phan vén xa hoi 1a khong tac
dong rd rét dén d6i méi sang tao san phim va doi
méi sang tao marketing). Két qua nay c6 sy tuong
ddng voi két qua cia cac nghién ctru nhu: Xiaobo
Wu va Sivalogathasan (2013) khi khing dinh vén
con nguoi, von td chire va von x3 hoi tac dong tich
cuc dén ddi mai sang tao va ddi moi sang tao tac
dong tich cuc dén két qua hoat dong cua doanh
nghi¢p (Xiaobo WU & V. Sivalogathasan, 2013),
Barbieri va cong su (2021) khing dinh vén t6 chirc
tac dong tich cuc dén hoat dong DMST vdi Beta
chuén hoa = 0.48; p=0.000 (Barbieri et al., 2021).
Cu thé: ‘

Déi véi déi méi sang tao san pham thi vén to
chirc v6i Beta chudn hoa = 0.194 va p=0.000 c6 tac
dong manh va rd rét hon vbn con nguoi voi Beta
chuan héa = 0.091 va p=0.069, con vén xa hoi thi
khong tic dong dén dbi moi sang tao san pham
(P_vale=0.229). Bong quan diém nay, Beltramino va
cong sy (2020) khi nghién ctru vé tac dong cua vbn
tri thire dén PMST san phim, DMST quy trinh va
két qua hoat dong cua cac doanh nghiép nhé va vira
tai Argentina ciing cho két qua von con ngudi tac
dong tich cuc dén DPMST san pham voi Beta chudn
héa dat 0.408 va P_value = 0.000, vén t& chirc téc
dong tich cuc téi DMST san pham vé6i Beta chuin
hoa dat 0.199 va P_value = 0.005, vbn xa hoi cling
khong tac dong dén PMST san phim (P_value =
0.545) trong cac doanh nghi¢p nho va vira
(Beltramino et al., 2020). Nhu vy, dé thac day
DMST san pham th1 doanh nghi€p can tap trung cac
no lye vao von con nguoi va von t6 chire. Ban than
v6n con ngudi va von to chirc cling c6 mdi quan hé
chit ché voi nhau trong mdi té chirc, doanh nghiép
can thiét ké bo may tinh gon va tao ra cac chinh sach
thiic ddy su sang tao clia cac ca nhén trong cong viéc.
Céc sang tao du la nho nhét ciing can dugc luu trit va
trao ddi trong td chirc, xem d6 nhu 12 mot tai san tri
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tué cua to6 chirc. Hoat dong ddi mai sang tao san
phim cin dugc bit dau tir chinh nhitng nguoi lao
dong truc tiép san xuét va dwoc phat trién véi nhiing
k¥ su, nha quan ly trong b phan nghién ctru va phat
trién, dudi su ung hd cua ban lanh dao doanh nghiép.

Dbi v6i hoat dong ddi méi sang tao quy trinh thi
vén td chire c6 tac dong manh nhét (Beta chuan hoa
=0.361; p=0.000), tiép do 1a von x@ hoi (Beta chuin
hoa = 0.274; p=0.000), va cudi cung 1a vén con
ngudi (Beta chuén héa = 0.161; p=0.000). Theo
Beltramino va cong su (2020) thi vén con ngudi tac
dong tich cuc dén DMST quy trinh v6i Beta chuin
hoa dat 0.330 va P_value = 0.000, v6n t6 chirc tac
dong tich cuc dén DMST quy trinh v6i Beta chuin
hoa dat 0.251 va P_value = 0.000, vén xa hoi khong
tac dong dén PMST quy trinh (P_value = 0.782)
(Beltramino et al., 2020). Trong san xuét kinh doanh
hién dai, san phém dang dugc tao ra bdi quy trinh,
d6 1a sy phdi két hop cua cac khau, cac bude trong
mdt chudi cic mit xich cia mot quy trinh c6 thé 1a
0 bén trong ndi by mot doanh nghiép hodc giira cac
doanh nghiép vd&i nhau. Theo Martin Christopher
(2003) thi quan trj t6 chirc dang dich chuyén tir mé
hinh chic ndng sang quan tri theo quy trinh
(Christopher, 2003). Do vy, doanh nghiép can tai
thiét ké quy trinh hoat dong, phat trién “bd gen” dic
trung cua minh, quan tim dén bao ho cac tai san tri
tu¢ va khong ngung bdi dép, xdy dung vin hoa to
chirc dé tao ra sirc manh v6 hinh cua t6 chirc.

Dbi vGi hoat dong do6i moi sang tao marketing thi
chi c6 vén con nguoi va vbn t6 chirc 1a c6 tac dong
16 rét va von con ngudi tic dong rit manh (Beta
chuén héa = 0.461; p=0.025) con vén 6 chirc thi &
muc do thép hon (Beta chudn hoa = 0.110;
p=0.000); vn x3 hoi khong c6 mdi quan hé tac dong
dén hoat dong ddi moi sang tao marketing cia
doanh nghiép tai Viét Nam do gia tri P_vale dat
0.458. C6 thé thiy 1, hoat dong marketing ctia cac
doanh nghiép cua ta hién nay con thién vé ban hang,
hoat dong nghién ctru thi truong, dinh hudng thi
truong con bo ngd va it duge quan tdm, mot phin
nguyén nhan & day la do cic doanh nghiép cua ta
chu yéu 1a doanh nghiép nh6, méi thanh 1ap (Truong
buc Thao & Nguyén Puc Xuén, 2020). Do véy,
doanh nghié€p can tap trung nhleu vao viéc quan tri
tri thuc dé khai thac tot nguon luc vén con ‘nguoi
nhu d6i méi tu duy vé tuyen dung, bd tri sip xép
cong viéc, dao tao va phat trién..., thanh 1ap cac bd
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phan chuyén trach vé nghién ctru va phat trién, thic
day tmg dung thuong mai dién tir, digital marketing
trong hoat dong kinh doanh cua doanh nghiép.

Pbi v6i hoat dong (101 moi sang tao t6 chirc thi
ca ba thanh phan ctia von tri thirc déu tac dong tich
cuc va theo thtr tu tir cao nhét 1a von con ngudi
(Beta chuan héa = 0.255; p=0.000), thi hai la v6n t6
chirc (Beta chuan héa = 0.242; p=0.000) va cudi
cing 1a vén xa hoi (Beta chuan hoa = 0.217,
p=0.000). Nhu da trinh bay & trén, co cdu to chirc
cua doanh nghiép ngay cang tré nén tinh gon, cac co
ciu t6 chirc theo chirc nang dang dan chuyén sang
quy trinh, khi d6, ngudn von t6 chic cua cong ty
dugc xem nhu 1a mét dang tai san tri tu¢ tao nén lgi
thé canh tranh va la nguén stc manh to 16n théi thac
t6 chirc khong ngimg d6i méi dé hoan thién bo may
cua minh va van hanh cac hoat dong tao gia tri mot
cach tbi wu nhét.

Ciing theo két qua udc luong cua mo hinh cho
thdy, cac thanh phan cua hoat dong d6i méi sang tao
déu co tac dong tich cyc tdi Kkét qua hoat dong cua
doanh nghiép Viét Nam. Két qua nay cé sy tuong
dong voi két qua cua cac nghién ctru nhu, Barbieri
va cong su (2021) khang dinh hoat dong PMST cua
doanh nghi¢p tidc dong tich cuc dén két qua hoat
dong voi Beta chudn hoa = 0.48; p=0.000 (Barbieri
etal., 2021). Chi tiét cac két qua woc luong nhu sau:

Tac dong manh nhat dén két qua hoat dong cua
doanh nghi¢p Viét Nam la hoat dong ddi méi quy
trinh (Beta chuan hoa = 0.544; p=0.000), két qua
nghién ctru nay pht hop véi két qua nghién ctru cia
cac tac gia nhu: Nham Phong Tuan (2016) khi doi
moi quy trinh t6t s& dan dén két qua d6i moi sang
tao tot Beta chuan hoa dat 0.305, P_value = 0.000 va
tac dong tich cuc nhat dén két qua hoat dong cua
doanh nghiép ca vé thi truong (Beta chuan hoa dat
0.295, P_value = 0.000) va tai chinh (Beta chuan
hoa dat 0.292, P_value =0.001) (Nham Phong Tuan,
2016); Nghién cliru cua Beltramino va cong su
(2020) ciing khang dinh PMST quy trinh tac dong
tich cuc dén két qua hoat dong ciia doanh nghiép véi
Beta chuan hoa dat 0.311 va P value = 0.001
(Beltramino et al., 2020). Ap luc canh tranh dbi voi
cac doanh nghiép ngay cang tang, mudn vay, doanh
nghiép cin c6 ning suit cao, san pham c6 chat
lugng va dap tng nhanh cac nhu cau cua khach
hang. Do vay, viéc hoan thién quy trinh san xuat
kinh doanh 14 rit can thiét, dic biét hoat dong kinh
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doanh ngay nay khong bi déng kin trong “bdn buc
tuong kinh doanh” ma la dang “doanh nghiép mé
rong”, quy trinh khong chi 1a khép kin trong mdi
doanh nghiép ma 1a quy trinh cta toan bo chudi
cung tng. Cac doanh nghiép can tap trung vao xay
dung va hoan thién chudi cung Umg, ung dung
thuong mai dién tr vao viéc nghién ctru thi truong
va phan phdi, cai tién cac quy trinh hién tai bang
viéc ap dung cac kién thirc méi vé quan tri tinh gon,
quan tri chat luong...

Murc d6 tac dong dung thir hai dén két qua hoat
dong cua doanh nghiép Viét Nam la hoat dong doi
méi to chirc véi Beta chuan héa = 0.226 va
p=0.000. Két qua nay ciing c6 su tuong dong vdi
két qua nghién ctru cia Nham Phong Tuan (2016)
véi két luan d6i mai sang tao td chirc ¢6 quan hé
thuén chiéu v6i két qua d6i mdi sang tao (Beta
chuan hoa dat 0.436, P_value = 0.000) va tac dong
thuan chiéu dén két qua thi trudng (Beta chuan hoa
dat 0.341, P_value = 0.000) va két qua tai chinh cua
doanh nghiép (Beta chudn héa dat 0.266, P_value =
0.002) (Nham Phong Tuan, 2016). Mt trong nhiing
véan dé ton tai & nudc ta 1a co ciu to chic cua cac
doanh nghiép thudng bi “phinh to” bat ké 14 to chic
cong hay tu, 1am cho chi phi quan 1y ting 1én rat cao
va diéu phéi cac hoat dong ciing kho khin ra vudng
cac chtrc nang khac nhau lam chdm qua trinh ra
quyét dinh. Do vay, viéc tai ciu truc, thiét ké t6
chure theo hudng tinh gon va hudng tdi quy trinh la
rit can thiét nham ting cuong két qua hoat dong
cua doanh nghiép. ,

Mirc 46 tic dong thir ba la hoat dong ddi méi
sang tao marketing v6i Beta chudn hoa = 0.109 va
p=0.000. Twong tu nhu d6i méi quy trinh, két qua
d6i méi sang tao marketing ciing c6 sy tuong dong
véi két qua nghién ciru cua Nham Phong Tuén
(2016) v6i két luan d6i mai sang tao marketing co6
quan h¢ thuan chiéu voi két qua doi méi sang tao
(Beta chuan hoa dat 0.165, P_value = 0.034) va tac
dong thuan chiéu dén két qua thi truong (Beta chuan
hoa dat 0.236, P_value = 0.003) va két qua tai chinh
cua doanh nghiép (Beta chuan hoa dat 0.243,
P_value = 0.005) (Nhdm Phong Tuén, 2016). Thuc
té tai cac doanh nghiép Viét Nam nhiéu nim qua,
hoat dong marketing van chua dugce quan tam day
du, cac hoat dong marketing chu yéu quan tim den
tiéu thu san pham Ma thiéu di cac hoat dong vé
nghién ctru thi truong, do vay thuong xuyén xay ra
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cau chuyén “dugc mua mét gia”, ViéC san xuAt
khong dua trén cac thong sb vé nhu cau thi truong
da dan dén tinh trang nay. Chinh vi thé, dé ting két
qua hoat dong cua doanh nghiép thi viéc san xuat
phai bit dau tir nghién ctru thi truong, tir ha ngudn
ctia chudi cung ug véi dong thong tin chay ngugc
va dong hang hoa chay xudi dé tao ra mot chudi
cung ung dong bo.

Cu01 cung la hoat dong d01 moi sang tao san
pham tac dong tich cuc dén ket qua hoat dong cua
doanh nghi¢p voi Beta chuan hoa = 0.053 va
p=0.000. Két qua nay c6 su phu hop véi nghién
cuau cua Beltramino va cong su (2020) khi khang
dinh, DPMST san pham co tac dong tich cuc dén ket
qua hoat dong cua doanh nghiép voi Beta chudn
hoa dat 0,200, P_value = 0.039 (Beltramino et al.,
2020). Két qua nay cé su khac biét nhat dinh vai
nghién ctru ciia Nham Phong Tuén (2016) khi gia
thuyet doi moi sang tao san pham tot khong dan
den ket qua d6i moi sang tao tot va cling khong dan
dén két qua hoat dong t6t (P value = 0.326), con
trong truong hop xét véi mirc y nghla 95% thi két
qua nay phu hop voi Kkét qua nghién clru cia tac gia
Nham Phong Tuén (2016) (Nham Phong Tuén,
2016). S di c6 van dé nay la boi cac sdn pham
canh tranh cta doanh nghiép Viét thuong rat giéng
nhau do sy bit chude lan nhau, do viéc tap trung
qua nhiéu vao nghién ctru ddi thi canh tranh ma
quen di khach hang dang thuc sy can gi, nhu cau
cua ho la gi (Trwong Puc Thao & Nguyén Durc
Xuan, 2020). Cung chinh vi thé ma nhan thirc vé
tdm quan trong cua doi mai san pham trong céc
doanh nghi¢p Vi€t con ¢ muc thap, thiéu sy chu
dong trong d6i méi sang tao san pham, it quan tam
dén s6 hitu tri tué... Cac két qua nghién ctru nay tao
ra nhirng cé@n cir het strc chat ché ké ca vé ly luan
va thuc tién dé dé xuét cac ham y thuc day hoat
dong di méi sang tao nham nang cao két qua hoat
dong cua cac doanh nghi¢p Viét Nam thong qua tac
dong vao Von tri thue.

5. Dé xuit

Mot la, Tap trung d01 mai sang tao quy trinh hoat
dong. Vlec thuc hién t6t quy trinh cong viéc s& g1up
tang ning suat lao dong, tang chat luong cong viéc,
gidam lanh phi do thoi gian chét trong cong vigc.

Hai la, Tap trung d6i méi sang tao to chirc.
Nguoi dang dau t6 chirc cung véi cac thanh vién
ban lanh dao can tao ra mot co ché hét sirc linh hoat,
trao quyen cho nhan vién dé nhén vién co thé tham
gia ra quy¢t dinh, tu do sang tao trong cong viéc de
ho ¢6 thé phat huy hét cac kha ning, ning lyc tiém
tang cua ban than trong linh vuc dam nhi¢m.
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Ba la, B6i méi sang tao hoat dong marketing.
Trong tam cua ndi dung nay la phai chuyen doi tir
md hinh doanh nghi¢p “day sang mo6 hinh doanh
nghlep “kéo” ngh1a l1a viéc nghlen ctru thi truong,
xac dinh nhu cau khach hang s¢ la khoi diém cho
moi hoat dong nham dap mg nhu cau thay vi tap
trung vao san xudt roi tim cach tiéu thu nhu
truyén thong.

Bon la, Panh gia ding vai tro cua d6i mai sang
tao san pham/dich vu dbi voi két qua hoat dong cua
doanh nghiép. Cac doanh nghlep Viét Nam thuong
la cac doanh nghi¢p nho nén chi phi cho ddi moéi
sdng tao san pham s& khong c6 nhiéu va cung kho
dé duy tri riéng mot by phan chuyén trach vé nghién
cuu phat trién. Vi vay, cac doanh nghiép Viét Nam
can xac dinh 10, viéc nghlen ctru doi méi sang tao
san pham/dlch vu chu yéu bit nguon tir chinh bo
phan sdn xuat, chi co6 nhung nguoi truc tlep san
xuat, nhung nguoi tham g1a vao hoat dong sén Xudt
va cung ung dich vu moi hiéu & san phim cua
minh can thay d6i nhu thé nao cho t6t hon, hoan
thién hon.

Nam la, Khai thac triét dé vén con ngum cua
doanh nghlep thong qua qudn tri tri thirc: Sap xép lai
cac vi tri cong viéc hién tai dé dam bdo ding nguoi,
ding viéc; doi moi tu duy tuyén dung; lap cac quy
danh cho hoat dong ddi méi sang tao..

Sau la, Phat huy vai tro cua von to chue trong
cac hoat dong tao gia tri: can nhin nhan 13 cac tai san
tri tué cua to chie dé tim cach luu trix chung, xem
van hoa cong ty nhu mot tai san tri tué cua to chuc;
quan tdm dén x4y dung va bao v¢ thuong hi¢u; xay
dung cau tric to chirc cua cong ‘ty giong nhu mo ta
cau trac “gen di truyen cac kién thirc va thong tin
ctia t6 chirc duogc cy thé hoa trong ciu tric, hé théng
va cac quy trinh cua doanh nghiép.

Bay la, tang cuong cac hoat dong nham cai
thién von xa hoi cua doanh nghiép: tao moi truong
lam viéc than thién, tao bau khong khi thoai mai
noi lam viéc, khuyen khich sy chia sé, trao ddi
trong cong vi¢c; dao tao nhan vién cic ky nang
giao tiep trong cong viéc, giao tlep voi khach hang,
dbi tac.. ; xdy dung by quy tac ung xur trong cong
ty, huong dan nhan vién thyc hién céac chirc nang
nhiém vu, quyén han cia minh thong qua so tay
van hoa doanh nghiép

Nhu vay, qua viéc thu thap va phan tich dir li¢u
tir 458 doanh nghlep Viét Nam, chung t6i nhan thay,
hoat dong d6i méi sang tao co anh huong tich cuc
va giai thich dugc 46,5% su thay dbi cua két qua
hoat dong tai cac doanh nghlep nay. Trong do, tac
dong manh nhét 13 d6i mai quy trinh (Beta chuan

khoa hoc =
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hoa = 0.544), tiép d6 1a ddi maoi t6 chirc (Beta chudn
héa = 0.226), thu ba la d01 moi marketing (Beta
chuan hoa = 0.109) va thip nhit 1a d6i moi san
pham (Beta chuan hoéa = 0. 053) Bén canh d¢, cac
thanh phan ctia von tri thirc cling c6 tic dong tich
cuc dén ting thanh phan cua d6i méi sang tao, trong
do6, cac thanh phan cua Von tri thirc giai th1ch duogc
30,4% su thay d6i cua d6i moi quy. trinh; 24,9% su
thay do6i cau do6i méi marketmg, va 22 5 % su thay
d6i ciia d6i moéi t6 chire.... Tir cac két qua klem dinh
mo hinh, nhém nghlen cuau da dé xudt mot sb goi ¥
giti phap nham nang cao két qua hoat dong cua
doanh nghi¢p Vi¢t Nam va dit nén tang cave ly luan
va thuc tién cho viée tiép tuc nghién ctru van & nay
trong nhiing nganh linh vyc cy thé hién nay. Bén
canh nhung két qua dat dugc, nghién ciu ndy con
han ché ¢ d6i tuong khao sat khi chura xem xét duoc
dén c4c doanh nghlep FDI hay doanh nghi¢p khoi
nghiép. Nghlen curu cling chua xem xét dugc co ché
tac dong cua von tri thirc dén d6i méi sang tao trong
céc bdi canh nganh nghé khac nhau hay hinh thirc s¢
hiru khac nhau... Do d6, cac nghién ciru tlep theo c6
thé tién hanh nghién ctru so sanh d6i méi sang tao
trong cac doanh nghiép thudc cac linh vyc khac
nhau ¢ Viét Nam, hodc trén ddi tuong cac doanh
nghi¢p khoi nghl@p sang tao ¢ nudc ta. ¢

Tai liéu tham khdo:

1. Andriessen, D. (2004). Making Sense of
Intellectual Capital: Designing a Method for the
Valuation of Intangibles. Elsevier Butterworth-
Heinemann, Burlington, MA.

2. Barbieri, B., Buonomo, I., Farnese, M. L., &
Benevene, P. (2021). Organizational Capital: A
Resource for Changing and Performing in Public
Administrations. Sustainability, 13(10).
doi:https://doi.org/10.3390/sul13105436

3. Bartholomew, D. (2008). Building on
Knowledge: Developing Expertise, Creativity and
Intellectual Capital in the Construction Professions.
Singapore: Wiley-Blackwell.

4. Beattie, V., & Thomson, S. J. (2007). Lifting
the lid on the use of content analysis to investigate
intellectual capital disclosures. Accounting Forum,
31,129 - 163.

5. Beltramino, N. S., Garcia-Perez-de-Lema, D.,
& Valdez-Juarez, L. E. (2020). The structural capi-
tal, the innovation and the performance of the
industrial SMES. Journal of Intellectual Capital,
21(6), 913-945.

khoa hoc

6. Bontis, N., Keow, W. C. C., & Richardson, S.
(2000). Intellectual capital and business perform-
ance in Malaysian industries. Journal of Intellectual
Capital, 1 (1), 85 - 100.

7. Bozbura, F. T., Beskese, A., & Kahraman, C.
(2007). Prioritization of human capital measure-
ment indicators using fuzzy AHP. Expert Systems
with Applications, 32, 1100 - 1112.

8. Bukh, P. N., Larsen, H. T., & Mouritsen, J.
(2001). Constructing intellectual capital statements.
Scandinavian Journal of Management, 17, 87 - 108.

9. Cabello-Medina, C., Lopez-Cabrales, A., &
Valle-Cabrera, R. (2011). Leveraging the innova-
tive performance of human capital through HRM
and social capital in Spanish firms. International
Journal of Human Resource Management, 22 (4),
807 - 828.

10. Chalos, P., & Chen, C. J. P. (2002). Employee
Downsizing Strategies: Market Reaction and Post
Announcement Financial Performance. Journal of
Business Finance & Accounting, 29(5-6).

11. Crossan, M. M., & Apaydin, M. (2010). 4
Multi-Dimensional Framework of Organizational
Innovation: A Systematic Review of the Literature.
Journal of Management Studies, 47, 1154-1191.

12. Duodu, B., & Rowlinson, S. (2021).
Intellectual Capital, Innovation, and Performance
in Construction Contracting Firms. Journal of
Management in Engineering, 37(1).
doi:10.1061/(ASCE)ME.1943-5479.0000864

13. El-Telbani, N. (2013). The Relationship
between intellectual capital and innovation in
Jawwal Company-Gaza. Jordan Journal of Business
Administration, 9, 619 - 650.

14. Gavious, 1., & Russ, M. (2009). The valua-
tion implications of human capital in transactions
on and outside the exchange. Advances in
Accounting,  incorporating  Advances in
International Accounting, 25, 165 - 173.

15. Hayton, J. C. (2005). Competing in the new
economy: The effect of intellectual capital on corpo-
rate entrepreneurship in high-technology new ven-
tures. R &D Management, 35 (2), 137 - 155.

16. Huang, T.-C. (1997). The effect of participa-
tive management on organizational performance:
the case of Taiwan. The International Journal of
Human Resource Management, 8(5), 677-689.
doi:10.1080/095851997341450

17. Jassawalla, A. R., & Sashittal, H. C. (1998).
An examination of collaboration in high-technology
new product development processes. Journal of
Product Innovation Management: an international

=

46 thuong mai

S6 164/2022



publication of the product development & manage-
ment association, 15 (3), 237 - 254.

18. Maani, K. E., Putterill, M. S., & Sluti, D. G.
(1994). Empirical Analysis of Quality Improvement
in Manufacturing. International Journal of Quality
& Reliability Management, 11(7), 19-37.

19. Mol, M. J., & Birkinshaw, J. (2009). The
sources of management innovation: When firms
introduce new management practices. Journal of
Business Research, 62 (12), 1269 - 1280.

20. Montequin, V. R., Fernandez, F. O., Cabal, V.
A., & Gutierrez, N. R. (2000). An integrated frame-
work for intellectual capital measurement and
knowledge management implementation in small
and medium-sized enterprises. Journal of
Information Science, 32 (6), 525 - 538. .

21. Nham Phong Tuén. (2016). Phdn tich doi
mdi sang tao trong cdac doanh nghiép san xudat Viét
Nam. Nxb Dai hoc Quoc gia Ha Noi.

22. Podsakoff, P. M., MacKenzie, S. B., &
Bommer, W. H. (1996). Transformational Leader
Behaviors and Substitutes for Leadership as
Determinants  of  Employee  Satisfaction,
Commitment, Trust, and  Organizational
Citizenship Behaviors. Journal of Management,
22(2), 259-298.

23. Prajogo, D. 1., & Ahmed, P. K. (2006).
Relationships between innovation stimulus, innova-
tion capacity, and innovation performance. R & D
Management, 36 (5), 499 - 515.

24. Ramezan, M. (2011). Intellectual capital and
organizational organic structure in knowledge soci-
ety: How are these concepts related? International
Journal of Information Management, 31, 88 - 95.

25. Subramaniamand, M., & Youndt, M. A.
(2005). The influence of intellectual capital on the
types of innovative capabilities. Academy Manage
Journal, 48 (3), 450 - 463. ~

26. Truong Dic Thao, & Nguyén Dirc Xuén.
(2020). Thuc trang dinh hudng thi truong va moi
quan hé tac dong dén két qua hoat dong cua cac
doanh nghiép khoi nghiép Viét Nam. Nghién clru
Kinh te, 12(511), 33-42.

27. Tseng, C. Y., Huo, H. Y., & Chou, S. S.
(2008). Configuration of innovation and perform-
ance in the service industry: Evidence from the
Taiwanese hotel industry. Service Industries
Journal, 28 (7), 1015 - 1028.

28. Wall, A. (2005). The measurement and man-
agement of intellectual capital in the public sector.
Public Management Review, 7 (2), 289 - 303.

29. Wall, A., Kirk, R., & Martin, G. (2004).

QUAN TRI KINH DOANH

Intellectual Capital: Measuring the Immeasurable?
Oxford: CIMA Publishing.

30. WU, X., & Sivalogathasan, V. (2013).
Innovation Capability for better Performance:
Intellectual Capital and Organization Performance
of the Apparel Industry in Sri Lanka. Journal of
Advanced Management Science, 1(3).

31. Wu, X., & Sivalogathasan, V. (2013).
Intellectual capital for innovation capability: A con-
ceptual model for innovation. International Journal
of Trade, Economics and Finance, 4, 139 - 144.

32. Yang, C. C., & Lin, C. Y. Y. (2009). Does
intellectual capital mediate the relationship between
HRM and organizational performance? Perspective
of a healthcare industry in Taiwan. The
International Journal of Human Resource
Management, 20 (9), 1965 - 1984.

33. Youndt, M. A., Subramaniam, M., & Snell, S.
A. (2004). Intellectual capital profiles: An examina-
tion of investments and returns. Journal of
Management Studies, 41, 335 - 362.

34. Zerenler, M., Hasiloglu, S. B., & Sezgin, M.
(2008). Intellectual capital and Innovation
Performance: Empirical evidence in the Turkish
automotive supplier. Journal of Technology,
Management and Innovation, 3, 31 - 40.

Summary

This study was completed with a survey of 458
enterprises in Vietnam, of which 161 are in the
industrial sector, 124 are in the agricultural sector,
and 173 are in the agricultural sector. Estimation
results of linear structural model (SEM) show that
innovation activities of enterprises are positively
affected by the factors “Human capital”,
“Organizational capital” and “Social capital”, with
the last factor predominating over the first two.
Innovation activities have a positive impact on busi-
ness results, in which the most influential and deci-
sive factor is “process innovation”; followed by
“organizational innovation”, the third is “marketing
innovation” and the lowest is “product innovation”.
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