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dang thuyét phuc dugc nguoi tiéu ding, tir d6 kich
thich hanh vi tiéu dung san pham, dong thoi ciing
gitip cho viéc nhan biét, ghi nhd va tiép nhan san
pham ciia thuong hiéu.

Viéc nghién clru cidc anh hudng cua quang cao
truyén hinh dén thai do cua nguoi tiéu ding 1a rat
can thiét v6i tit ca cac linh vuc kinh doanh noi
chung va véi nganh sita tuoi noi riéng. Chinh vi vay,
nghién ctru nay dugc thuc hién nham muc dich phéan
tich tac dong cua quang céo truyén hinh dén thai do
cua nguoi tiéu dung sira tuoi trong pham vi dia ban
thanh phd Can Tho - trung tdm kinh té cua Pong
bang song Ciru Long.

2. Co s6 1y thuyét & Mo hinh nghién ctru

2.1. Co 56 Iy thuyét

Quang cao truyén hinh, theo thuat nglr tiéng anh
la television commercial hay television advertisement
(TVC hay TVad), 1a quang cao thong qua hinh anh
hodc mdt su kién dugc phat song trén hé théng truyén
hinh d& tir d6 gi6i thidu vé cac san phadm thuong mai.
Céc tac dong dén thoi quen sir dung ctia nguoi tiéu
dung do quang cdo truyén hinh dén tao ra chinh 1a
ngudn loi 16n cua nha san xuat (Harte, 2010).

Theo Eagly va Chaiken (1998) thi thai do 1a mot
xu huéng tam 1y dugc thé hién bang cach danh gia
mot thue thé cu thé voi mot sd mic do ung ho hoac
khong tan thanh. Thai do duogc thé hién thong qua su
dam mé, sy ghét bo, sy hap dan, thich va khong
thich. Thai d0 nguoi tiéu dung (Consumer Attitudes)
dugc dinh nghia 1a hanh vi cua céc nhan truc tiép
lién quan dén viéc mua sam, sir dung va xir Iy hang
hoa va dich vu, bao gdm ca quy trinh quyét dinh
trude, trong va sau khi mua (Engel va cong su,
1986). Thai d6 d6i véi quang cao 1a khuynh huéng
ing h¢ hay phan ddi cia mot ca nhan nao d6 khi tiép
xuc véi nhiing kich thich tor quang céo trong mot
tinh huéng cu thé (MacKenzie va cong su, 1986).

Theo thuyét hanh dong hop 1y TRA (Theory of
Reasoned Action) (Fishbein va Ajzen, 1975) thi thai
d6 14 yéu tb co ban c6 anh huong 16n t6i hanh vi cia
nguoi tiéu ding. Néu ngudi tiéu dung ¢ thai do tich
cuc thi s& giap cho ndi dung quang cdo ma doanh
nghiép mudn truyén dat d& dang thuyét phuc dugc
nguoi tiéu dung, tir d6 kich thich hanh vi ti€éu dung

san phim, dong thoi ciing giup cho viéc nhan biét,
ghi nhé va tiép nhan san pham cta thuong hiéu.

2.2. Mé hinh & gid thuyét nghién ciru

Kemp va cong su (2012) cho rang phan ting cam
xuc clia mot ca nhan goi ra tir mot quang co co thé
anh huong dén thai d6 ddi véi chinh quang cao.
Ngoai ra, mot vai nghién ctru di ching minh ring
cam xuc dong mot vai trdo quan trong trong viéc ra
quyét dinh, hay néi cach khac, cam xuc c6 thé thiic
day va thuyét phuc nguoi tiéu ding (Hirschman va
Stern, 1999). Hay, quang c4o thuong dya vao sy hap
dan vé cam xuc nhu mot phuong tién thuyét phuc
ngudi tiéu dung, anh huong dén thai do quang céo
hodc san pham cta ho (Aaker va Bruzzone, 1981).

Gid thuyét H1: Cam xiic nguoi xem tac dong tich
cwe dén thdi dp nguwoi tiéu ding sita tuoi,

Do tin cdy clia quang céo 1a yéu td then chdt anh
huéng dén viéc hinh thanh thai d6 va hanh vi
(Lafferty va Goldsmith, 1999). Cu thé, d¢ tin cdy
ctia thong diép quang céo c6 anh hudng tich cuc dén
thai do ctia nguoi tidu dung ddi voi quang cao (Ling
va cong su, 2010). Con theo Goldsmith va cong su
(2000), su tin cdy c6 tac dong tich cuc dén thai do
d6i v6i quang céo, thuong hiéu va y dinh mua hang
cua nguoi ti€u dung.

Gid thuyét H2: D¢ tin cdy cia qudng cdo tac
ddng tich cwc dén thai dé nguoi tiéu dimg sita twoi.

Nghién ciru dugc tién hanh boi Bauer va Grayser
(1968) cho rang gia tri giai tri ctia quang céo co thé
anh huéng dén phan tng cua nguoi tiéu dung dbi
véi quang cao. Su hai hudc nhe nhang trong quang
cao s€ thu hut khan gia, ting kha nang ghi nhg, tac
dong tich cuc 1én doanh sé va gitip thong diép cua
quang céo dugc nang cao sirc thuyét phuc (Ngo Thi
Nhu Nguyét, 2018). Ngoai ra, cdc nha quang céo
nhén thirc rd vé anh hudng tich cuc ma nhitng nguoi
ndi tiéng c6 thé mang dén mot thong diép thuyét
phuc (Choi va Rifon, 2007).

Gid thuyét H3: Yéu to gidi tri ciia qudng cdo tac
dong tich cuc dén thdi do ngueoi tiéu ding sita tuoi.

Lalwani va cong su (2009) cho rﬁng am nhac
phit hop véi loai san phim s& dan dén thai do tich
cuc va su thuyét phuc. Bén canh d6, Babin va Burns
(1997) da chi ra rang quang céo c6 chira hinh anh
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tryc quan sinh dong vé san pham s& hiéu qua hon
trong viéc kich thich va tao ra anh hudng c6 loi dén
thai d6 nguoi tiéu dung.

Gid thuyét H4: Yéu t6 nghe nhin ciia qudng cdo tac
dong tich cuec dén thai dé nguoi tiéu ding sika tieoi.

Thong diép quang cdo dong mot vai tro quan trong
trong mbi quan hé giira sy hiéu qua cta quang cao
truyén hinh véi ¥ dinh mua hang cta khach hang
(Khuong va Nguyen, 2015). Cu thé hon, théng diép
clia quang c4o truyén hinh c6 thé tao niém tin tir khach
hang, co thé khuyén khich khan gia xem xét noi dung
ctia n6 va dan dat khach hang @ dua ra y dinh mua
hop ly (Maheswaran va Meyers-Levy, 1990).

Gid thuyét H5: Ngi dung ciia qudng cdo truyén tac
dong tich cyee dén thdi @ nguoi tiéu ding sita tuoi.

Tan sudt lap lai quang cdo nhiéu hon s& gop phan
xdy dyng hinh anh tich cyc trong tam tri ngudi xem,
vi khi mot khach hang tiém ning xem va nghe vé mot
thuwong hiéu trén truyén hinh thuong xuyén thi sy tin
nhiém ddi véi thuong hiéu s& dugce ting 1én (Khuong
va Nguyen, 2015). Mot vai nghién ctru két ludn rang
quang cdo c6 tan sudt lap lai giup khach hang nhé lai
céc thong diép va hinh anh thuong hidu ctia san pham
dé dang hon (Majeed va Razzak, 2011).

Gid thuyét H6: Tan sudt quang cdo truyén hinh tdc
dong tich ciee dén thdi do ngieoi tiéu ding sita tuoi.

Sau khi luwgc khao mot sd tai liéu tur nhirng
nghién ctru trude, nhom tac gia dé xuat mo hinh
nghién ciru tac dong cua quang céo truyén hinh
tac dong dén thai do ngudi tiéu ding sira tuoi gdm
6 yéu té sau: Cam xac nguoi
xem, d0 tin cdy cua quang cao,

Bén canh d6, dé dam bao do tin cdy cho nghién
ctru, nhom tac gia da tién hanh phong van 160 ngudi
tiéu dung sira tuoi tai tat ca cac quéan, huyén thudc
thanh phd Can Tho. Cu thé, nhom tic gia da tién
hanh thu thap s6 liéu theo tung quan, huyén thudc
thanh phd Cin Tho bang cach tiép can cac ho gia
dinh, truong hoc tir khu vui choi, nha van héa cho
dén céac khu cho, siéu thi dé tién hanh xin phong van
(xem bang 2).

Sau khi tién hanh thu thap va xtr Iy dir 1iéu, nhom
tac gia tién hanh phén tich dit liéu thu dugc. Pau
tién, nhom tac gia tién hanh kiém dinh Cronbach’s
Alpha dé danh gia do tin cdy cua thang do, cu thé 13
kiém tra su chit ché va twong quan giita cic bién
quan sat trong cing mot nhan t6 (Nguyén Dinh Tho,
2011). Tiép theo, nhom tac gia tién hanh phan tich
nhén t6 kham pha EFA dé rt gon mot tap hop gom
nhiéu bién do luong phu thudc 1an nhau thanh mot
tap bién it hon (goi 13 cac nhan t§) dé ching co y
nghia hon nhung van chta dyng hau hét ndi dung
thong tin cua tap bién ban dau (Hair va cong su,
2009). Cudi cing, nhom tac gia thuc hién phan tich
héi quy da bién dé kiém dinh cac gia thiét dat ra
trong mo hinh nghién ciru ban dau.

4. Két qua nghién ctru

4.1. Két qua thong ké mé ta

Trong s6 160 dap vién tham gia khao sat thi c¢6
hon phén ntra dap vién 1a nit (chiém 68,1%). Trong
do, s lugng dap vién tap trung nhiéu nhat & nhém
tudi tir 18 dén dudi 24 tudi (chiém 49,4%) va tiép

Hinh 1: M6 hinh nghién ciru d@é xudt

yéu to gidi tri, yéu to nghe - nhin,
ndi dung cluia quang cdo va Tan

Cam xtc ngudi xem

suat cia quang cdo. MO hinh

Do tin cdy clia quang cao

nghién curu cy thé duoc trinh bay

trong hinh 1.

Yeéu to gidi tri

Thai do

3. Phwong phap nghién ciru

nguoi tiéu

Noi dung dien giai cac bién do

Yéu t nghe - nhin

dung sira

luong (32 bién) sau khi tham khao

cac nghién cuu lién quan da dugc

No6i dung cua quang cao

nhém tac gia diéu chinh cho phu
hop véi d6i tugng nghién ciu

Téan suat cua quang céo

(xem bang 1).
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Bang 1: Dién gidi cdac bién do luwong cua mé hinh nghién ciru

Tén bién hlliyu Dién gidi bién thanh phin thljfl“lfl‘l‘ﬁo
CX1 | Quang cao truyen hinh cua sira tuoi tao mem vui cho tdi
Cam xtic CX2 | Quang cao truyen hinh cua sira tuoi tao sy 4m ap cho toi ‘ Hirschman
ngudi xem CX3 | Quang cao truyen hinh cua sira tuoi tao sy thich thi, phin khich cho toi va Stern,
CX4 | Quang céo truyen hinh cua sita tuoi tao cam xuc tich cuc cho toi 1999
CX5 | Quang céo truyen hinh v& sira tuoi hip din cam xuc cta toi
TC1 | Quéng cdo truyén hinh la‘ kénh thong tin déng tin cdy Ling va cOng
Do tincdy | TC2 | Néi dung quing cdo truyen hinh cua sita tuoi cé thé tin tudng dugc su, 2010;
ciia quang | TC3 | Nhitng phat ngdn, tuyén bd trong quéng cdo truyén hinh cua sita tuoi 1a ding sy that Ng6 Thi Nhu
cdo TC4 | Thong diép dugc dua ra trong quang cdo truyén hinh ciia sita twoi la dang tin ciy Nguyét,
TC5 | San pham sita tuoi dugc quing cdo trén truyén hinh thi t5t hon nhiing san phim khac | 2018
GT1 | Qudng cdo truyen hinh vé€ sira tuoi thd vi va 6 tinh giai tri Ng6 Thi Nhu
Yéu t6 gisi GT2 | Quéng céo truyén hinh vé sira tuoi thu hut sy chd y cua t6i nhd vao sy hai hude Nguyét, '
r GT3 | Tbi ghi nhé dwgc quang cdo truyén hinh vé sita twoi nhd vao niém vui ma nd mang lai | 201 8; Choi
va Rifon,
GT4 | Quing céo sita tuoi c6 ngudi ndi tiéng xuit hién s& nhan dwoc sw quan tim va cha y 2007
NN1 | Am nhac trong quang céo truyén hinh ciia sita twoi thu hit sy cha y cia t6i Lalwani va
Yéu 6 NN2 | Am nhac trong quang c4o cua sira tuoi tao 4n twong va gitp t6i ghi nhd quang cdo ldu | cong su, .
nghe - nhin NN3 | Quang cdo truyén hinh cua sita tuoi ¢6 hiéu qua nho vao hinh énh sinh dong 2909; Babin
Lo, . . PURN ~ S ia o As £ X va Burns,
NN4 | Mau sac cia quang cao truyén hinh sira twoi lam t6i cam thay an tugng 1997
NDI1 | Noi dung quéng céo truyén hinh ciia sita twoi cung cép day dii cac thong tin vé san phim Ling va cong
No6i dung ND2 | Théng diép quang cao truyén hinh cua sira twoi hay va c6 ¥ nghia thiét thuc su, 2010;
cia quang | ND3 | Quang céo truyén hinh cia sita tuoi thu hiit sy chi ¥ nho vao théng diép gan giii Khuong va
cao ND4 | Thong diép quang cdo truyén hinh cta sita tum tao niém tin cho toi Nguyen,
ND5 | Quang céo truyen hinh cua sira tuoi c6 yéu td doc ddo 2015
TS1 Quéng céo truyén hinh ciia sira tuoi Lap lai nhidu giup t6i ghi nhé vé quang céo Khuong va
X £ TS2 | Quéang c4o truyén hinh sira twoi c6 thdi lwong phu hop dé giir sy cha ¥ cia toi Nguyen,
Tan suat ™ p . LR — o 21X A - X .
ciia quing | TS3 Tll()’% luqn}g quang cao truyén hinh cuia stra tuoi du dé cung cap thong tin giup toi hieu | 20 1.5, .
cho vE€ san pham i . i i A : Majeed va
TS4 | Quang cdo truyen hinh cia sira twoi cd tan suat ldp lai s€ tao sy to mo cho tdi Razzak,
TS5 | Quéng céo truyén hinh ciia sita tuoi xudt hién nhidu 1in tao cho ti cam gidc kho chiu | 2011
Thai d6 cua | TP1 | Téi thich xem quang céo truyén hinh cua sita tuoi vi né cung cép nhiéu thong tin .
nguoi tieu | TP2 | Quang céo truyen hinh sia tuoi tic dong tich cuc den thai d§ cua toi legchman
dung sira TP3 | Téi thich xem quang céo truyén hinh sita tuoi c6 ndi dung tich cuc Yggc)tem,
tuoi TP4 | Téi khong thich xem quang cdo truyén hinh cua sita tuoi vi sy nham chén

Nguén: Nhém tdc gia tong hop

Bang 2: Co cdu mau theo khu vuc khao sat

Quin S6 lwong (ngudi) Huyén S6 lwong (nguwdi)
Quén Ninh Kiéu 89 Huyén Phong bién 8
Quan Cai Rang 21 Huyén Théi Lai 7
Quan Binh Thuy 10 Huyén Co Do 6
Quan Thét N6t 9 Huyén Vinh Thanh 3
Quan O Mén 7

Nguon: Két qud khdo sdt

dén 12 nhom tudi tir 24 dén dudi 35 tudi (chiém
34,4%). V& trinh d6 hoc vén, da phan trinh d6 hoc
van cta cac dap vién 1a kha cao khi ma sb luong ¢

duéi 10 tridu (chiém 45%).

trinh d6 cao ding, dai
hoc 1a 121 dap vién
(chiém 75,6%).
Ngoai ra, sb luong
hoc sinh - sinh vién
tham gia khdo sat la
63 nguodi (chiém
39,4%), tiép dén la
cong chuc vién chiic

voi 44 dap vién (chiém 27,5%). Vé thu nhap, da
phan cac dap vién c6 mirc thu nhép tr 4 triéu dén

=
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Bang 3: Két qud phdn tich dé tin cdy thang do

Thang do Ky S6 bién Hé s6 Cronbach’s  Gia tri twong quan bién -
hiéu  quan sat Alpha tong nhé nhat

Cam xuic nguoi xem 0):¢ 5 0,836 0,590
Do tin cay cua quang cao TC 5 0,806 0,465
Yéu t6 giai tri GT 4 0,713 0,358
Yéu t6 nghe - nhin NN 4 0,827 0,608
Noi dung cua quang céo ND 5 0,791 0,518
Tan suét clia quang cdo TS 5 0,724 0,307
Thai d§ cia nguoi ti€u dung sita tuoi P 4 0,687 0,306

Nguon: Két qua xik Iy 56 liéu khdo sat bang SPSS 20

4.2. Két qud phan tich dj tin cdy thang do Két qua phan tich nhan t6 EFA dugc thyuc hién lai

Két qua phan tich do tin cdy thang do trong bang  1an 2 (sau khi da loai bién ND4) cho thiy phan tich
3 cho théy cac nhom bién doc lap déu co hé

) Bang 4: Két qua phan tich nhén t6 EFA lan 2
s0 Cronbach’s Alpha 16n hon 0,7 va cac hé

s6 twong quan bién - tong cua cac bién quan K9 hicu H¢ so tii nhan to
sat déu dat chuén khi 16n hon 0,3. Trong dé, v 1 2 3 4 5 6 1
cao nhat la Cam xuc nguoi xem (0,836) va  CX5 0,703
thap nhét 1a Yéu t6 giai tri (0,713). Béncanh ~ CX2 0,702
d6, hé s Cronbach’s Alpha cta bién phu 82 8’238
thugc 1a 0,687. Keét qua ndy cho thdy cic  cx1 0.676
thang do déu c6 df tin cay cao va bién quan  NN3 0,783
sat trong ciing mot nhan to ¢6 sy twong quan ~ NN2 0,730
chat ché vdi nhau NN1 0,722
: P S N i NN4 0,682
4.3. Két quad phdn tich nhédn to kham  1Cq 0,752
pha EFA TC3 0,737
Qua kiém dinh d6 tin cay cho théy tat TC2 0,713
) Y . A . <A an TC4 0,630
ca 28 bien quan sat thugc 6 nhom bién doc ND5 0.682
lap va 4 bién quan sat trong bién phu thuéc  Np2 0:665
déu dugc giir lai, va da dieu kién dé tiép ND3 0,623
tuc tién hanh phéan tich nhan t6 khdam pha 1_1\%)31 0,588 0816
EF'A..Phép trich nhan to du’qc' su ’d.ung }é TSI 0:700
Principal Component Analysis v&di phép TS4 0,636
quay Varimax. TS2 0,556
Két qua phan tich EFA lan 1 cho thdy  GT2 0,760
A o1 A LA 1N § A A GT1 0,562
phan tich n.h,an tp 1a phu hop (hé 80 KMO 13 0.513
=0,897), kiém dinh c6 y nghia thong ké va TS5 0,734
cac bién quan sat c6 twong quan véi nhau  TCS 0,613
trong nhan (0 (Kiém dinh Bartlett’s Test ¢6 ST“ 1 9,343 2276 1,485 1,462 1,253 1,084 (1)’(5)38
h¢ s6 Sig 14 0,000 < 0,05). Tuy nhién, bién ~ — ST = : : : : : 2

quan sat ND4 khong thoa man diéu kién  “gig. 0,000
khi c6 hé so tai nho hon 0,5 nén s& bj loai ~ Téng phwong sai trich = 66,343%
ra khoi mo hinh.

Nguon: Két qua xir Iy s6 liéu khdo sdt bang SPSS 20
khoa hoc =
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nhan t6 1a phu hop (hé s6 KMO = 0,894) va ¢ ¥
nghia vé mit thong ké (hé sb Sig 1a 0,000 < 0,05).
Két qua phan tich cho thdy hé t6 tai 27 bién quan sat
con lai déu 16n hon 0,5 va ¢6 7 nhan t6 duoc rit trich
(xem béng 4).

Qua két qua phan tich nhan t5 EFA, da phan cac
bién quan sat déu khong ¢6 sy xdo tron va dugc gom
thanh 6 nhén t6 gidng véi du dinh ban dau. Tuy
nhién, da c6 thém mot nhan té méi xuét hién so véi
mé hinh nghién ctru ban dau, nhém nhan t§ méi
duoc hinh thanh boi 3 bién quan sat tir cac nhom
nhan t6 khac 1a TS5, TC5, GT4. Hién tugng nay xay
ra khi cac bién quan sat TS5, TC5, va GT4 khong ¢
su twong quan v4i cac nhom nhan td cii nhung lai co
su tuong quan voi nhau nén da tao thanh nhoém nhan
t6 thir bay nay. Nhom tac gia quyét dinh dit tén cho
nhém nhan to nay la “Muc d6 dau tu” va ky hiéu Ia
“DT” trong phén tich hdi quy da bién. Nhom nhan
t6 “Murc d6 dau tu” thé hién kha ning tai chinh hay
kha nang chi tra cia cac nhan hang sita tuoi thong
qua viéc moi nhirng nguoi ndi tiéng tham gia quang
c4o, va gia ting tan suét lp lai cia quang céo trén
céc phuong tién truyén hinh uy tin. Dong thoi, nhom
tac gia ciing ky vong Mirc d6 dau tu s& c¢6 tac dong
tich cuc dén thai do ctia ngudi tiéu ding sita twoi.
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(TC), Yéu t6 giai tri (GT), Yéu t6 nghe nhin (NN),
Noi dung ctia quang cao (ND), Tan suit ciia quang
céo (TS), va Mirc do dau tu (PT). Két qua hdi quy
cho thdy, m6 hinh nghién ctru dé ra c6 y nghia thong
ké (Gié tri Sig. clia kiém dinh F 13 0,000 < 0,05) va
dam bao d¢ tin cdy do khong xdy ra hién tuong da
cong tuyén (hé s6 VIF < 2) hay hién tuong tuong
quan chudi bac nhét (gia tri Durbin - Watson =
2,040). Pang cha ¥, mé hinh nghién ciru dé ra giai
thich duoc 50,6% sy bién dong ctia bién phy thude 1a
thai d§ ctia nguoi tiéu dung sita tuoi (xem bang 5).

Qua két qua hdi quy, nhom tac gia rit ra duoc két
ludn 13 ¢6 5 nhén té tac dong dén Thai do nguoi tiéu
dung sita tuoi bao gém Cam xuc nguoi xem, D9 tin
cdy ciia quang c4o, Tan suét ciia quang cio, Yéu to
g1a1 tri va Mtrc d6 dau tu. Hon nua cac nhan td nay
déu co tac dong thuan chidu gidng véi gia thuyét da
dit ra ban ddu ¢ muc y nghia 5%.

Dang chi ¥ 1a nhan t6 Mirc d6 dau tu, mic du 1a
nhan té méi phat sinh nhung lai ¢6 muc tac dong
manh nhét dén thai d6 ngudi tiéu dung sira tuoi (hé
s6 hoi quy da chuan hoa 1a 0,322). Trén thuc té, khi
mot nhin hang chap nhan dau tu cho mot quang céo
truyén hinh thi tac dong tich cyc ma né mang lai d6i
véi thai d§ cua nguoi tiéu dung ciing s€ ti 1€ thuan

Bang 5: Két qua phan tich héi quy véi thai dé ngudi tiéu ding véi sy dau tu d6. Cu thé, moi ngudi déu

cam thy nhimng san pham duoc quang

Nhan t6 Hf" S0 h201 quy Sig HE 50 phopg dai cao trén truyén hinh thi s& tot hon nhiing

da chuan hoa phwong sai (VIF) \ 2 , ne v 4R \

T 7 san pham khac, boi vi d¢ dugc quang
Hang so - 0,140 [ A 1y (s X 2
CX 0,192 0,017 1,959 cao trén truyén hinh cac san pham phai
NN 0,024 0,747 1,726 duoc kiém duyét vé chét lugng, ngudn
TC 0,153 0,046 1,781 gbc, va thong tin phai diing véi ndi dung
ND -0,124 0,122 1,942 quang cao. Bén canh d9, viéc cac doanh
TS 0,179 0,019 1,764 nghiép gia ting tin sut xuat hién trén
GT 0,184 0,022 1,949 quang c4o truyén hinh s& khién cho uy
PT 0,322 0,000 1,550

Mirc y nghia (Sig cia ANOVA) = 0,000

tin ctia san pham dugc nang cao hon, tr

Gia tri R2 = 0,506

day nguoi tiéu dung ciing s€ c6 nhiing

Gia tri Durbin - Watson = 2,040

thai d¢ tich cuc hon. Ngoai ra, do phﬁn

Nguon: Két qua xir Iy s6 liéu khdo st bang SPSS 20

4.4. Két qua phan tich hoi quy da bién

7 nhém nhan t6 duge rat trich tir phan tich EFA
s& duoc dua vao phan tich hdi quy da bién bao gom:
Cam xuc nguoi xem (CX), D9 tin cdy cua quang cao

16n d6i tugng khao sat ciia nghién ctru 1a
gidi tré, ho 1a nhitng nguoi thuong nim
bét cac xu huéng va ¢ cho minh nhiing than tugng
trong g101 g1a1 tri. Chinh vi vy ma khi c6 mot nguoi
ndi tiéng xuat hién & mot quang cdo thi s& thu hut
duoc su cha y cua ho dé dang hon va ho ciing sé& vi
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sy dam bdo ctia nguoi ndi ti€éng ma cod
thai do tich cuc nhat dinh d6i véi san

Scatterplot
Dependent Variable: Thai dé

pham. -
Cam xuc nguoi xem co tdc dong tich
cuc dén thai do nguoi tiéu dung sita tuoi
O muc y nghia 5% (gia tri Sig.= 0,017).
Trong thuc té, néu cam xtic ma quang
cdo tao ra la tich cuc va cach xay dung
quang cao duge danh gia t6t thi chic
chan nguoi tiéu ding sé ¢ thai d¢ tot va
tich cuc, diéu nay 1a pht hop v6i nghién
cuiru cua Hirschman va Stern (1999).
Tuong tu v6i két qua ciia Lalwani va
cong su (2009), trong nghién clru nay,
Yéu tb giai tri ciing dem lai tac dong tich =

Regression Standardized Residual
o
1

cuc dén thai o nguoi tiéu ding sita tuoi M
(gia tri Sig.= 0,022 < 0,05). Trén thyc té

thi hiu nhu moi ngudi didu thich cac

quang c4o c6 yéu td vui nhon, hai hudc,

thti vi hon 13 cac quang cdo chi don thuan 14 truyén tai
thong tin. Chinh nho céc yéu to giai tri ma nguoi tiéu
dung khi xem quang céo s& co thai do tich cuc hon.

Ngoai ra, Tan sut ciia quang céo ciing c6 tac
dong thuan chiéu dén thai do nguoi tiéu dung sira
twoi & mirc y nghia 5% (gia tri Sig.= 0,019). Két qua
nay phu hgp véi nghién ciru ctia Khuong va Nguyen
(2015) hay cua Majeed va Razzak (2011). Khi mét
quang cdo cua sita tuoi co6 thoi lugng va su ldp lai
phu hop thi s€ tao cho ngudi xem cam giac thoai mai
va thu hut sy cht y cua nguoi xem.

Do tin cdy ctia quang céo 1a nhéan t6 cudi cing c6
tac dong thudn chiéu dén thai d6 nguoi tiéu dung
sita twoi & muc ¥ nghia 5% (gia tri Sig.= 0,046). Két
qua nay phil hop voi gia thuyét ciia Goldsmith va
cong su (2000) 1a d6 tin cdy s€ tac dong tich cuc dén
thai do6 nguoi tiéu dung. CO thé giai thich duoc 1a
khi nguoi tidu ding ¢ su tin tuong nhat ddi voi
quang céo truyén hinh vé sita tuoi thi ho s& dé tiép
thu ciing nhu chip nhan nhiing thong tin ciia quang
cdo hon va ho cling s€ co thai do tich cuc hon, diéu
ndy gitp nang cao kha ning tiéu dung cta ho ddi
v6i san pham sira tuoi dugc nhic dén trong quang
c4o0 d6 hon nhing san pham khac.

Frequency

5}
o
o

Regression Standardized Predicted Value

Hinh 2: Biéu do phan tan Scatte Plot

Két qua nghién ctru ndy c6 d0 tin ciy cao vi cac
gia dinh thong ké déu khong bi vi pham. Thtr nhét,
gia dinh lién hé tuyén tinh ctia moé hinh hdi quy
khong bi vi pham do cac diém phan bé cua phan du
phan tan mot cach ngau nhién dao dong xung quanh
duong tung d6 (xem hinh 2). Thit hai, gia thiét phan
phdi chuén ciia phan du ciing khong bi vi pham, vi
qua hinh 3 c6 thé thiy dudong cong cua cac phan du
¢6 dang hinh chudéng phu hop véi dang do thi cua
phéan phéi chuén; bén canh dé, d6 1éch chuan Std.
Dev 1a 0,978 1a gan bang 1, va gia tri trung binh

Histogram
Dependent Variable: Thai dé

Mean = -6.31E-16
25— Std. Dev. = 0.978
N=160

o
1

o
1

0 T T T T T
-3 -2 -1 0 1 2 3
Regression Standardized Residual

Hinh 3: Biéu do tan so Histogram cuia cdc phan du

=
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Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Thai dé

1.0

0.5

0.4

Expected Cum Prob

0.0 T T T
0o 02 04 06 08 10

Observed Cum Prob
Hinh 4: Biéu do tan s6 P-Plot cua cdc phan du
Mean gan bang 0 nén c6 thé ndi la phan phdi phan
du xadp xi chuan. Cudi ctng, khi xem hinh 4 ¢6 thé
thdy rang cic bién quan sat khong bi phan tan xa
duong thang ky vong cia mé hinh, nhu vay gia dinh
phan phdi chuan cia phan du khong bi vi pham.

5. Ham y quan tri va han ché cia nghién ciru

K¢é thira cac mo hinh 1y thuyét duoc xdy dung
trude d6, nhom tac gia tién hanh khao sat 160 khach
hang di va dang sir dung san pham sita tuvoi nhim
xac dinh tac dong ciia quang cdo dén thai d6 ngudi
tiéu dung. Két qua nghién ctru cho thiy ¢6 5 nhén t6
tac dong dén thai do nguoi tiéu dung sita tuoi bao
goém (1) Cam xtic ngudi xem, (2) Do tin cdy cia
quang cdo, (3) Tan sudt clia quang cdo, (4) Yéu to
giai tri va (5) Muc do dau tu.

Dua trén két qua nghién ciru, nhom tac gia dé
xudt mot s6 giai phap nhim néng cao hiéu qua
quang cao sita twoi trén truyén hinh. Thi nhat, cac
nhin hang cin cha ¥ tip trung vao nhiing ciu
chuyén cam dong vé tinh cam gia dinh, hay cac cau
chuyén vui twoi hai hudc dé tir d6 thac dy cac cam
xuc tich cuc dbi voi san pham va thuong hiéu. Thi
hai, dé tao sy tin cdy trong quang cao thi cac nhin
hang can cung cip diy du, cu thé, chi tiét cac thong
tin ctia san phim va nhing thong tin ndy can c6 do
chinh xac cao, khong nén n6i qué hay sai 1éch su
that. Thir ba, tan suit cua quang céo ciing can dugc
céc nhan hang xem xét nhu khung gid phat song, tin
suit phat song trong mot ngay va thoi lugng can
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thiét cia quang cdo, sao cho vira dii dé c6 thé truyén
dat duoc nhitng thong tin, thong diép ma nhan hang
mudn truyén tai, di dé khan gia ghi nhé ma khong
1am ho cam thiy nham chan hay c¢6 cam giac bi lam
phién. Thir tw, dé nang cao tinh gii tri cua quang
c4o thi cac nhin hang nén bd sung thém nhimng tinh
huéng, hinh anh hai hudc, méi la, cach thé hién doc
dao va 16ng ghép cac giai diéu phi hop véi thi hiéu
4m nhac tai thoi diém do6 dé tao 4n tuong va thu hat
ngudi xem. Cudi cung, cac nhin hang vé sira tuoi
nén c6 mirc d6 dau tu thich hop vao nodi dung va
hinh thirc quéng cdo bang viéc moi nhitng ngudi nbi
tiéng, c6 uy tin tham gia quang cdo, va duy tri quang
céo trén cac kénh truyén thong uy tin voi tan sudt
phu hop.

Mic dit duge ké thira tir cac mo hinh nghién ctru
trude d6 nhung nghién ciru ndy van ton tai mot vai
han ché ma cac nghién ctru sau nay can hoan thién
nhu: (1) Gia ting s luong va pham vi khao sat dé
nang cao do tin ciy va tinh dai dién cia mau khao
sat dé tir 46 co thé suy rong ra cho tong thé; (2) Mo
hinh nghién ciru nay chi c6 thé gii thich hon 50%
su bién thién cua thai d6 ngudi tiéu dung sita tuoi,
vi vy cac nghién ciru trong tuong lai cin bd sung
thém cac nhan t6 khac nhim nang cao murc do giai
thich cia mé hinh; (3) Can mé rong nghién ciru sang
cac linh vyc, nganh hang khac nham danh gia chinh
xac tac dong clia quang céo dbi véi thai do ngudi
tiéu dung thay vi chi tip trung vao nghién ctiru nganh
hang sira tuoi. ¢
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Summary

This study investigates the impact of television
advertising on fresh milk consumers' attitudes by
using the survey data of 160 respondents who living
and working in Can Tho city. The analysis results
show that the Investment level of advertising has the
greatest influence on the attitude of fresh milk con-
sumers. In addition, this study also proves that other
factors such as Emotional, Credibility,
Advertisement repetition, Hedonic/Pleasure also
have a positive impact on fresh milk consumer atti-
tudes.
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